Ultimate!
AdTracker

Remember when Advertising was Easy?

Advertising is no longer easy! Making sound choices about advertising
will benefit your business. Bad choices will be costly and yield poor results!

HOW DO YOU DECIDE?

With Ultimate! AdTracker software you can maximize your advertising budget
by identifying which of your ads are producing the best results. Activity reports are
automatically delivered to you that assess the number of responses generated from the
ads you are running. The choice is simple. Become an Advertising Expert!
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AdTraCker will capture the evidence crucial to advertising decisions that

benefit your organization.
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Here is how:
1. SELECT different phone numbers to be featured with each ad-media you choose.
2. INSTALL Ultimate! Call Accounting with the Ultimate! AdTracker module.
3. ANALYZE the Ultimate! AdTracker reports to find:
[0 How many calls are placed to each advertised phone number*
00 Measure these results against your advertiser’s claims.
[0 Negotiate better ad-rates based on objective evidence.
[0 Allocate money where you gain the most calls for the dollars you spend
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You may also use caller identification (CID) to identify responsive area codes for national advertising
or local exchanges for regional ads.

Ultimate! AdTracker helps you make wise decisions as consumers respond to new trends (e.g., internet,
cable programming and regional economic changes). Ultimate! helps keep your finger on the pulse of the public.
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In the example above if you spend $500.00 per month for a Yellow Page ad, the cost per response is $125.00. 2
If the City Bus ads cost $1,000.00 per month then the cost per response is about $26.00 with 39 calls that month.
This is the data you need to set priorities for your advertising budget.

TELEVISIONS STATIONS

Ultimate! Call Accounting software will also help to save your organization money in telecommunications.
Our traffic study for lines and voice mail ports is so precise you will “know” exactly how many circuits you

need. Automatic browser based reports on employee productivity, calling trends, and department and exten-
sion activity are delivered where and when needed.
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Ultimate! AdTracker Technical Information:

[J Windows 2008, 2008 R2, 2012 or Windows 7, 8, 8.1, or 10

[0 These are normally called DNIS numbers — Dialed Number Information
Service — which can be order from you telephone company

00 Caller identification (CID) or another service like PRI or ANI
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For a live demonstration of the Ultimate! Website: https://ultimatesoftwareproducts.com/ultimate-call-accounting/

AdTracker software, call 262-789-9649 e-mail address: Roy@UltimateSoftwareProducts.com
between 8§ AM. to 5 PM. CS.T.
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